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Europeans willing to give up air travel, eating meat, and 
buying new clothes to fight climate change 
 

• Pan-European study from Ford reveals 90% of Europeans feel a personal level of 
responsibility in the fight against climate change 
 

• Significant proportion of Europeans are willing to limit purchase of new clothes (34%), use 
their car less (34%), give up travelling abroad in aeroplanes (25%), and not eat meat (15%) 

 

• Ford, which earlier this year pledged it was ‘all-in’ on electrification, has released the 
findings as part of its Go Electric series of reports 

 

 

COLOGNE, Oct. 27, 2021 – A new pan-European study looking at public attitudes towards 
climate change has revealed the personal sacrifices that people are willing to make in the fight 
against global warming.  
 
Climate Countdown, the latest in Ford’s series of Go Electric reports, finds an overwhelming 
majority of Europeans (an average of 90 per cent in each of the 8 countries surveyed) feel they 
have some level of personal responsibility in the fight against climate change.  
 
Asked about the main issues facing Europe today – which included important topics such as 
systemic racism, mental health provision, and rebalancing the economy – having a global plan 
to tackle climate change was viewed second only to COVID-19 recovery as the key priority. And 
while there was agreement that having a climate change plan was essential (29%), the same 
amount (29%) said that putting in stricter measures to curb climate change was needed 
immediately.  
 
Released ahead of COP26, the crucial climate summit hosted in Glasgow, Ford’s research 
suggests a surprising level of willingness from the European public to forgo many of the 
trappings of modern life.  
 
Among the key things that Europeans would be willing to sacrifice, not using plastics (45%), 
reducing energy consumption (45%) and purchasing locally produced goods (35%) came out on 
top. However, there is also a substantial proportion who said they’d be willing to limit the 
purchase of new clothes (34%), and the same percentage said they would be willing to use their 
car less (34%), while 25% said they would be willing to give up travelling abroad on aeroplanes. 
Only a very small minority of 4% said they would not be willing to make any sacrifices.  
 
There was also clear indication that consumers expect businesses to be environmentally 
friendly: 87% said it was important that they buy products from businesses that have a positive 
or carbon-neutral contribution to the environment, with 56% saying it is either a very important 
(40%) or the most important (16%) consideration.  
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When it comes to European attitudes towards electric vehicles, the research found an 
increasing recognition amongst the public that EVs are the future (37%), but it also suggests 
there are still legitimate barriers to adoption. Charging concerns and range anxiety are still 
among the most significant perceived problems for consumers, with 39% saying they have 
concerns about where they could charge their vehicle, 24% saying they don’t think the 
infrastructure is there, and 30% saying EVs would put them off long journeys.  
 

“This survey shows how much Europeans care about climate change and that they’re ready to 
take a number of individual actions to help fight it. When it comes to personal transportation, it is 
clear they see EVs as the future, yet what the survey also shows is that people continue to have 
concerns around charging infrastructure and perceived range anxiety” said Stuart Rowley, 
President Ford of Europe. 
 
“I believe it is incumbent upon all stakeholders – government, both national and local, energy 
providers and auto companies – to make an emphatic case about the opportunities of 
electrification to consumers and to create the infrastructure necessary to support the vision, as it 
is only with a unified approach that we can deliver on this promise. Ford is all-in on 
electrification, and we are proud to be a leader in helping consumers make the switch to 
electrified vehicles.” 
 
The full Go Electric: Climate Countdown report can be viewed here. 

 

Ford’s first Go Electric report, The Road to 2030 and the UK’s all-electric future can also be 

viewed here. 

 

Notes to editors:   

*Research methodology – To better understand people’s views on climate change, as well as their 
understanding of electric vehicles, we commissioned a survey of 2000 adults from across the UK, 
Germany, France, Italy, Spain, Poland, and 1000 in the Netherlands, Norway.  

The surveys, conducted by independent research agency OnePoll, covered a range of broad topics on 
climate change issues. The sample for each country was nationally and regionally representative by age 
and gender – except Poland and the Netherlands – and the results weighted to account for population 
differences. All surveys adhered to MRS code of standards.  

 

### 
 

About Ford Motor Company 
Ford Motor Company (NYSE: F) is a global company based in Dearborn, Michigan, that is committed to 
helping build a better world, where every person is free to move and pursue their dreams.  The 
company’s Ford+ plan for growth and value creation combines existing strengths, new capabilities and 
always-on relationships with customers to enrich experiences for and deepen the loyalty of those 
customers.  Ford designs, manufactures, markets and services a full line of connected, increasingly 
electrified passenger and commercial vehicles:  Ford trucks, utility vehicles, vans and cars, and Lincoln 
luxury vehicles.  The company is pursuing leadership positions in electrification, connected vehicle 
services and mobility solutions, including self-driving technology, and provides financial services through 
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Ford Motor Credit Company.  Ford employs about 186,000 people worldwide.  More information about the 
company, its products and Ford Motor Credit Company is available at corporate.ford.com. 
 
Ford of Europe is responsible for producing, selling and servicing Ford brand vehicles in 50 individual 
markets and employs approximately 43,000 employees at its wholly owned facilities and consolidated 
joint ventures and approximately 55,000 people when unconsolidated businesses are included. In 
addition to Ford Motor Credit Company, Ford Europe operations include Ford Customer Service Division 
and 14 manufacturing facilities (10 wholly owned facilities and four unconsolidated joint venture facilities). 
The first Ford cars were shipped to Europe in 1903 – the same year Ford Motor Company was founded. 
European production started in 1911. 
 
 
Ford in Belgium & Luxemburg 
Ford Belgium distributes Ford vehicles and Ford original parts in Belgium & Luxemburg, since 1922. 
Ford Lommel Proving Ground is the lead test facility for validation of all Ford models in Europe, with 
approximately 390 employees.  
 

### 
 

Contact: 
Jo Declercq – Directeur Communications & Public Affairs – 02.482.21.03 – jdecler2@ford.com 
Julien Libioul – Press Officer – 02.482.21.05 – jlibioul@ford.com 
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